








Promote your green team

Tip: Avoid a green black eye

A Web and data resource

Though we are best known for digital print and e-marketing services,
Pii maintains a range of capabilities to complete your marketing solution
— including creative, call center, fulfillment and more. As part of Taylor
Corporation, Pii is able to draw on the talents and specialties of more
than 90 sister companies. Web hosting and data warehousing are a

good example.

Pii has its own secure facilities in-house to support all the Web and data
solutions we build for clients. But we can also provide robust additional
capacity by partnering with our sister company James Tower (Mankato,
Minn.) when clients can benefit from these strengths:

* 44 terabytes of storage
* Connectivity via two 400 Mbps circuits, scalable to 1 GB; Tier One ISPs

¢ “Building within a building” — 12-inch thick concrete-encased vault

Look to Pii as a resource, able to deliver a full complement
of services — including the benefits of vendor consolidation.

Capture the value when Taylor Corporation
companies partner for you

= Vendor consolidation = Brand recognition and consistency
= Productivity = In-house print partnership
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Top marketers say personalization
increases impact

According to the 2008 CMO Council
Survey, the majority of senior level
marketing executives have seen decidedly
greater success using strategic personalized
marketing techniques over traditional mass
marketing approaches.

Respondents rated the following techniques as the most effective:

1. Individualized e-mails and letters

2. Targeted database marketing that leverages personal profiles
3. Opt-in permission-based marketing programs

4. Variable data printing

5. Print-on-demand collateral using personalized content

The CMO Council is a network of corporate marketing leaders
and brand decision-makers dedicated to high-level knowledge
exchange, thought leadership and relationship building.

Trigger higher open and conversion rates
from your e-mail campaign

Behaviorally triggered e-mails are messages
sent automatically based on a customer’s
activity, such as registering at your Web
site. According to a Jupiter Research study,
targeted user-triggered e-mail campaigns
have open rates 7 percent higher and
conversion rates more than double those
of untargeted broadcast e-mails.

E-mails can be triggered by customer requests for information,
purchases, renewals, enrollments, service reminders, birthdays
and anniversaries. A simple “welcome” message triggered by
registration at your Web site may be all it takes to differentiate
your messages from unsolicited e-mails.

Brand research for the cost
of coffee and doughnuts

Get critical insight into customer perceptions
about your brand that costs virtually nothing
to collect. Instead of hiring a market research
company, invite employees to share their
insights. Customer-facing employees can
provide a wealth of ideas, experience and
knowledge about customer wants, needs

and turnoffs. Having someone outside your organization

to facilitate discussions helps promote honest responses from
employees. An anonymous response mechanism is also helpful.

Pii upgrades to new
ISO standard

Independent audit certifies changes
in Quality Management System

Responding to last year’s update of the ISO 9001
standard, Progressive Impressions International (Pii)
modified its Quality Management System and underwent
an audit to confirm the revised system meets all new
requirements. Results from the audit certified full
compliance with the ISO 9001-2008 standard with

no exceptions or findings.

The audit was conducted by Quality Systems Registrars
(QSR) of Sterling, Virginia, a widely known and respected
ISO consulting firm. QSR has performed over 10,000
audits since 1991.

Why the new standard

The 2008 update changed ISO 9001 in two areas.

It provides new clarifying language for several
requirements in the previous standard. In addition,
the update facilitates consistency between ISO 9001
and a separate standard for pollution control and
environmental protection (ISO 14001:2004).

The purpose of the Pii Quality Management System

is to define processes for predictable and traceable
performance in the delivery of products and services.
This ensures customer specifications and expectations
are reliably met. The Pii Quality Management System
covers management responsibilities, resource
requirements, steps for product development and
monitoring/measurement. Continual improvement

is the foundation of the Pii Quality Policy.

Pii became a registered ISO 9001 organization in 2000.





